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ABSTRACT 
This study aims to analyze: 1) the effect of profit sharing on the interest of generation z customers using 
Bank Syariah Indonesia (BSI) post-merger, 2) the effect of product yields on the interest of generation z 
customers using Bank Syariah Indonesia (BSI) post-merger, 3) the effect of facilities results on the interest 
of generation z customers using Bank Syariah Indonesia (BSI) after the merger, 4) the effect of knowledge 
of results on the interest of generation z customers using Bank Syariah Indonesia (BSI) after the merger. 
The population in this study is the generation z customers of the Indonesian Islamic Bank in Pekanbaru. 
Samples were obtained as many as 97 respondents, with the sampling technique using non-probability 
sampling techniques. This research is a quantitative research with multiple linear analysis method. The 
results of the research from the partial t-test are: 1) Profit sharing has no effect on the interest of 
Generation Z customers of Bank Syariah Indonesia (BSI), by getting the value of Sig. 0.964 > 0.05. 2) The 
product does not affect the interest of Generation Z customers of Bank Syariah Indonesia (BSI), by 
obtaining a Sig. 0.474 > 0.05. 3) Facilities affect the interest of Generation Z customers of Bank Syariah 
Indonesia (BSI), by obtaining the value of Sig. 0.036 < 0.05. 4) Knowledge affects the interest of 
Generation Z customers of Bank Syariah Indonesia (BSI), by obtaining the value of Sig. 0.000 < 0.05. Of 
the four variables that most dominantly affect customer interest, namely knowledge. 
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 INTRODUCTION 
 

The growth of Islamic banking is increasing, especially with the enactment of Law 
Number 21 of 2008 concerning Islamic banking which encourages growth. Table 1 shows that 
the market share of Islamic banks in Indonesia is still very small compared to conventional 
banks. That the development of the market share of Islamic banks until 2021 is only 6.59% 
compared to conventional banks which have a market share of 94.41%. This shows that the 
Indonesian population, which is predominantly Muslim, transacts more at conventional banks. 
Indonesia as the fourth ranked country in terms of population has a very attractive banking 
business market capability. In particular, Indonesia is a country with the largest Muslim 
population in the world. Therefore, the Islamic banking industry should be able to grow and 
develop massively and expansively (Anika, 2021). 

The development of Islamic banking cannot be separated from public knowledge about 
Islamic banks themselves, both in services and products. Public knowledge can be measured 
through the level of the Indonesian people's financial literacy index which reaches 38.03% and 
the Islamic financial literacy index is only 8.93% (Financial Services Authority, 2019).  

In 2020, the attention of the Indonesian people was diverted by the announcement of the 
merger of three sharia bank subsidiaries of BUMN, namely Bank Syariah Mandiri, Bank BRI 
Syariah and Bank BNI Syariah. The three banks were chosen by the government because so 
far these banks have a good track record. Even during the COVID-19 pandemic, banks 
continued to experience positive growth (Fitriana, 2021)  
Table 1.  Market Share Sharia Banking 

No Year Market Share Sharia Banking Market Share Bank Conventional 

1 2018 5,96% 94,04% 

2 2019 6,12% 93,88% 

3 2020 6,51% 93,49% 

4 2021 6,59% 94,41% 

Source: Snapshot Sharia Banking 2018-2021 (www.ojk.go.id) 

mailto:rikaseptianingsih@umri.ac.id
http://www.ojk.go.id/
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 The merger of Islamic banks was officially ratified on February 1, 2021 by President Joko 
Widodo, which was named Bank Syariah Indonesia (BSI). The merger of Islamic state-owned 
banks will be a positive sentiment for the Indonesian people because they will choose Islamic 
banks as investment and savings destinations but still adhere to sharia principles. The public 
will also no longer have difficulty using Islamic bank services at ATMs or branch offices because 
with this merger, Islamic banking services can be used in an integrated and easier manner by 
the community so that the range of services to customers will also be wider (Inas, 2021).  
 As a country with the largest Muslim population, Indonesia is a very potential market 
share for the development of Islamic economy and finance. So Generation Z is considered 
important for digitizing the potential market of Islamic banking (Muchamad, 2017). Therefore, 
Islamic banks have products that can hook Generation Z as customers in order to improve 
performance in the face of global competition and have more and more customers. 
 The composition of the Indonesian population is dominated by Generation Z at 74.93 
million or 27.94% of the total Indonesian population of 273,879,750 people and millennials at 
25.87% (Central Bureau of Statistics, 2020). According to the Vice President, Generation Z is a 
generation that chooses a lifestyle that is considered in accordance with their religion and 
beliefs, knows the internet from an early age, this generation also has a great interest in lifestyle 
choices that are in accordance with their religion and beliefs. With this number, generation Z 
and millennials are potential segments of Islamic banking in Indonesia (Wibowo, 2021). 
According to popular opinion, the hallmark of Gen Z is their height and their understanding of 
technology. This problem is because since birth it has been associated with gadgets (Zorn, 
2017). 
 Based on the official statistics on the results of the 2020 census of Riau province, the 
population has reached 6.39 million people and the population of Riau province is 1.94 million 
people or 30.79% which is dominated by Generation Z. The average way of communicating with 
Generation Z is mainly through the media. social and text. Raised by technology and the 
internet, generation Z has an important role in the development of industry 4.0 so that 
generation Z can stand on a change that exists. So it is easier for Generation Z to quickly learn 
the financial technology sector and apply it to life. Generation Z will be the most important 
generation for the future of retail and most will have high purchasing power in 2026, this is 
because Generation Z focuses on making money and saving is a top priority (Arnani, 2021). 
Islamic banks must understand the behavior and perspective of Generation Z towards Islamic 
banking, which will facilitate banks in determining the right approach to Generations born 
between 1995-2010, currently 11-26 years old (Wijoyo et al, 2020). 
 Interest is a desire that arises from oneself without any coercion from others to achieve a 
certain goal, or it can also be said that interest is a sense of liking or pleasure and a sense of 
being interested in an object or activity without anyone telling or usually there is a tendency to 
look for objects. which is liked. 
So this study aims to determine what factors can influence the interest of Generation Z 
customers to use Bank Syariah Indonesia after the merger including profit sharing, products, 
facilities and knowledge factors. Based on these problems, the author tries to describe it in the 
form of a thesis with the title Generation Z’s Interest In Islamic Bank 
 

 

 
Figure 1. Indonesian Population Composition   
Source : Badan Pusat Statistik 2021  
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LITERATURE REVIEW 
Generation Z 

According to Kupperschmidt (2000) (in Putra, 2016) generation is a group of people who 
have the same year of birth, age, location as well as historical experiences or events within the 
same individual that have a significant influence on their growth phase. So, it can also be said 
that a generation is a group of individuals who experience the same events in the same period 
of time. 

Generation Z is the generation that was born and grew up in the era of technology. 
Generation Z is truly the first generation of the digital world. This generation is today's young 
people whose characteristics are connected, creative, communicating, content-centric, 
computerized, community-oriented, always clicking and creating change. Smartphones and 
social media are not seen as devices and platforms, but rather as a way of life. Tapscott (2008) 
in his book "Grown Up Digital" divides the demographics of the population into the following 
groups: Pre Baby Boom (born on 1945 dan previously);The Baby Boom (born on 1946 – 1964); 
The Baby Bust (born 1965 – 1976) – Generation X; The Echo of the Baby Boom (born 1977 – 
1997) – Generation Y; Generation Net (born 1998 until now) – Generation Z. 

 
Characteristics Generation Z  

Generation Z has different characteristics from previous generations, the following are the 
characteristics of Generation Z according to Wijoyo (2020): Fluent in Technology, tech-savvy, 
web-savvy, appfriendly generation. They are the "digital generation" who are proficient and 
passionate about information technology and various computer applications. They can access 
various information they need easily and quickly, both for educational purposes and for their 
daily life; Social. They are very intense in interacting through social media with all walks of life. 
They are very intense in communicating and interacting with all walks of life, especially with their 
peers through various networking sites, such as: FaceBook, Twitter, or via SMS. Through this 
medium, they can express what they feel and think spontaneousl; Expressive. They tend to be 
tolerant of cultural differences and really care about the environment; Multitasking. They are 
used to various activities at the same time. They can read, talk, watch, or listen to music at the 
same time.Cepat berpindah dari satu pemikiran/ pekerjaan ke pemikiran lain (fast switcher). 
 
Merger  

Merger comes from the word "mergere" (latin) which means to join together, unite, 
combine. Causes loss by absorption or ingestion of something. The definition of a merger is as 
a merger of two or more businesses in which only one company remains alive as a legal entity 
while the others cease their activities or dissolve (Abdul, 2010). In essence, mergers are carried 
out to save companies from various internal problems that interfere with the performance or 
running of a company, but on the one hand, along with the development of an increasingly 
advanced business world, mergers are also used to expand business networks and develop 
themselves. company, so that later it can increase competitiveness with other companies 
(Raharjo, 2013). 
 
 

METHODS 
 

The type of research in the preparation of this thesis uses a survey research method 
using quantitative methods, namely the factors that affect the interest of Generation Z 
customers using the Indonesian Islamic Bank Post Merger. Quantitative methods can be 
interpreted as research methods based on the philosophy of positivism, used to examine certain 
populations or samples, sampling techniques are generally carried out randomly, data collection 
using research instruments, quantitative/statistical data analysis with the aim of testing 
hypotheses that have been established. determined (Sugiono, 2016). The method used in this 
study can be said to be quantitative because in this study the data are in the form of numbers 
and statistical analysis that has a probablistic character with multiple linear analysis. This 
approach is used to assess whether or not there is an influence between the dependent and 
independent variables used are factors that affect profit sharing, products, facilities and 
knowledge after the merger of Bank Syariah Indonesia. While the dependent variable is the 
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interest of customers of generation z of Bank Syariah Indonesia after the merger. The data used 
is primary data with survey techniques using questionnaires as a data collection tool. Primary 
data collection is done by giving questionnaires to respondents who meet the requirements 
according to the provisions in the research conducted.. 

The location of the research that will be carried out by the author is at Bank Syariah 
Indonesia Pekanbaru. The time used by the author in conducting research will be carried out 
starting from April 2022 to August 2022. The population in this study is generation Z customers 
at Bank Syariah Indonesia Pekanbaru. 

This study uses a non-probability sampling technique because the number of 
members of the population is unknown, and with purposive sampling as a technique for 
determining the sample. The sample in this study is representative of the generation z 
customers of Bank Syariah Indonesia Pekanbaru. 

Since the number of population is unknown, the number of samples is sought by the 
Cochran formula: 

 

𝑛 =
z2 .𝑝.𝑞

𝑒2
         (1) 

  

𝑛 =
(1,96)2 .0,5.0,5

(0,10)2
  

  

𝑛 =
0,9604

(0,01)
  

𝑛 = 96,04  

 

Information: 
n = sample 
z = price in the normal curve for a deviation of 5%, with a value of 1.96 
p = 50% chance = 0.5; q = 50% chance of being wrong = 0.5 
e = margin of error 10% 
From the results above 96.04 is a fraction and according to Sugiyono (2019:143) 
in calculations that produce fractions (there are commas) should be rounded up. So the number 
of samples in this study were 97 respondents. 
 The research variable is divided into two, namely the independent variable and the 
dependent variable, the following is an explanation: Independent Variables (Independent 
Variables) are variables that affect the dependent variant, both those with positive and negative 
effects (Sugiyono, 2016). The independent variables in this study consisted of: Profit sharing 
(X1), Products (X2), Facilities (X3), Knowledge (X4)  ; Dependent Variable The dependent 
variable is called the dependent variable. This variable is a variable that is influenced, or which 
is the result, because of the independent variable (Sugiyono, 2016). The dependent variable in 
this study is Interest. 
 

 
RESULTS 

 
Characteristics of Respondents by Gender and  Length of Being a customer 
 Based on the table above, it shows that the majority of respondents are women with a 
total of 71 respondents while 26 respondents are male. In determining the number of male and 
female respondents, it was carried out randomly according to the criteria that included 
generation Z customers. 
 Of the 97 respondents obtained from this study, it shows that respondents who have long 
been customers of Bank Syariah Indonesia (BSI) within a period of 1 year are 45 respondents, 
for a period of 1-2 years as many as 31 respondents and more than two years as many as 21 
respondents. 
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Validity Test and Reliability 
Based on the table above, all variables are known that the 4 question items owned are 

declared valid because the rcount > 0.1996. The lowest validity coefficient value is 0.670 and 
the highest is 0.742 so that the 4 statement items can be used as research questionnaires. 

Based on the table above, the results of the reliability test can show that the variables for 
profit sharing (X1), product (X2), facilities (X3), knowledge (X4), and interest (Y) have 
Cronbach's Alpha which is quite large, which is above 0.60 so it can be said that all the 
concepts of measurement of each variable from the questionnaire are reliable so that 
furthermore the items in each concept of the variable are worthy of being used as measuring 
tools. 
 
Table 2. Characteristics by Gender 

Category number of respondents Percentage 

Male 26 23,9% 

Female  71 76,1% 

Total  97 100% 

Source: Processed Data, 2022 
 
Table 3. Characteristics Based on Length of Being a customer 

Category Number of respondents Percentage 

1 years 45 35,8% 

1-2 years 31 38,3% 

>2 years 21 25,9% 

Total 97 100% 

Source: Processed Data, 2022 
 

Table 4. Validity Test 

Variable Item  Correlation R-table Description 

Profit sharing 
(X1) 

P1 .697 0.199 Valid 

P2 .742 0.199 Valid 

P3 .670 0.199 Valid 

P4 .700 0.199 Valid 

Produck (X2) Q1 .831 0.199 Valid  

Q2 .785 0.199 Valid 

Q3 .810 0.199 Valid 

Facility (X3) R1 .754 0.199 Valid  

R2 .767 0.199 Valid 

R3 .783 0.199 Valid 

R4 .827 0.199 Valid 

R5 .687 0.199 Valid 

R6 .800 0.199 Valid 

R7 .776 0.199 Valid 

R8 .728 0.199 Valid 

Knowledge(X4) S1 .640 0.199 Valid 

S2 .783 0.199 Valid 

S3 .834 0.199 Valid 

S4 .871 0.199 Valid 

S5 .711 0.199 Valid 

S6 .803 0.199 Valid 

S7 .823 0.199 Valid 

S8 .755 0.199 Valid  

Minat (Y) Y1 .784 0.199 Valid 

Y2 .821 0.199 Valid 

Y3 .790 0.199 Valid 

Y4 759 0.199 Valid 

Y5 .803 0.199 Valid 

Y6 .802 0.199 Valid 

Source: Processed Data, 2022 
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Table 5. Reliability Test 

Variable Reliability 
Correlation 

Alpha Description 

Profit sharing (X1) 4 item .770 Reliable 

Produck (X2) 3 item .830 Reliable 

Facility (X3) 8 item .782 Reliable 

Knowledge(X4) 8 item .785 Reliable 

Interest (Y) 6 item .797 Reliable 

 Source: Processed Data, 2022 
 

 
Multiple Linear Regression Analysis 

Regression analysis is used to see the effect of profit sharing, products, facilities and 
knowledge on the interest of generation Z customers using Bank Syariah Indonesia (BSI) after 
the merger in Pekanbaru city.  

Based on Table 6, the results of the multiple linear regression analysis above can be 
seen that the coefficient for the profit sharing variable (X1) is -0.006, the product variable (X2) is 
0.162, the facility variable (X3) is 0.191, and the knowledge variable (X4) is 0.442.  

From the multiple linear regression equation, it can be seen that the Coefficient 
regression b1 = -0,006; This means that if the profit-sharing variable (X1) increases by one unit 
and the other variables (X2, X3, and X4) remain, then the interest of generation z customers at 
Bank Syariah Indonesia (BSI) Pekanbaru City increases by 0.006 
Next, Coefficient regression b2 is 0,162. This means that if the product variable (X2) increases 
by one unit and the other variables (X1, X3, and X4) remain, then the interest of generation z 
customers at Bank Syariah Indonesia (BSI) Pekanbaru City increases by 0.162. Coefficient 
regression b3 is 0,191. This means that if the facility variable (X3) increases by one unit and the 
other variables (X1, X2, and X4) remain, then the interest of generation z customers at Bank 
Syariah Indonesia (BSI) Pekanbaru City increases by 0.191. Coefficient regression b4 = 0,442. 
This means that if the knowledge variable (X4) increases by one unit and the other variables 
(X1, X2, and X3) remain, then the interest of generation z customers at Bank Syariah Indonesia 
(BSI) Pekanbaru City increases by 0.442 

 
Hypothesis Testing 

The t-test is intended to determine how far the influence of one independent variable 
(profit sharing, products, facilities and knowledge) individually in explaining the dependent 
variable (customer interest). Based on linear regression analysis, profit sharing does not have 
an effect of 0.006 on the interest of generation Z customers using the Indonesian Islamic Bank 
(BSI) after the merger in Pekanbaru City. So, if the profit-sharing variable increases by 1 unit, 
then the interest of Generation Z customers of Indonesian Islamic Bank (BSI) in Pekanbaru City 
decreases by 0.006. This shows that the interest of generation Z customers of the Indonesian 
Islamic Bank (BSI) in Pekanbaru City is not affected by the profit-sharing variable. 

Based on linear regression analysis, it can be seen that profit sharing does not have an 
effect of 0.006 on the interest of generation Z customers using the Indonesian Islamic Bank 
(BSI) after the merger in Pekanbaru City. So if the profit sharing variable increases by 1 unit 
then the interest of Generation Z customers of Indonesian Islamic Bank (BSI) in Pekanbaru City 
decreases by 0.006. This shows that the interest of generation Z customers of the Indonesian 
Islamic Bank (BSI) in Pekanbaru City is not affected by the profit-sharing variable. 
 
Table 6. Coefficients 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. Collinearity 
Statistics 

B Std. 
Error 

Beta Toleranc
e 

VIF 

1 (Constant) 1.303 1.625  .802 .425   

Profit Sharing -.006 .137 -.004 -.045 .964 .407 2.458 

Product .162 .226 .078 .719 .474 .278 3.593 

Facilities .191 .090 .242 2.128 .036 .253 3.959 

knowledge .442 .079 .568 5.610 .000 .320 3.122 
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Profit sharing is one of the strategies to attract customers to invest their funds in Islamic 
banks. Sharia banks that are able to offer a higher ratio will certainly be more attractive to the 
public (customers). Customers will be more interested in investing their funds in banks with high 
profit sharing. On the other hand, if the profit sharing obtained by customers is the same as 
conventional banks, it cannot affect people's interest in becoming customers (Wahyuni, 2017). 

This research is also supported by several studies which state that profit sharing has no 
effect on interest in using Indonesian Islamic Bank (BSI). Among them are the results of 
research conducted by Andriani (2019), entitled the effect of profit sharing, reference groups, 
beliefs and culture on interest in becoming a customer of Islamic banks. The results of his 
research state that profit sharing does not have an effect on interest in becoming a customer of 
a sharia bank, theoretically this concept does not support the customer's interest in saving, 
unlike what Prassetio's research (2017) has said, it has no effect on interest in becoming a 
customer of a sharia bank in the people of South Tangerang. It can be interpreted that the profit 
sharing is very different from that of conventional banks, so that some people think that saving 
in Islamic banking is less profitable than conventional banks. 

The first interview was conducted by the researcher with one of the respondents named 
Dinda Kasturi as a user of Bank Syariah Indonesia (BSI) saying that her parents making loans 
with Islamic banks actually lose more than conventional banks, this is because the installment 
fees are paid every month at the bank. Sharia is bigger than conventional banks. 

The product factor has no effect of 0.162 on the interest of Generation Z customers using 
the Indonesian Islamic Bank (BSI) after the merger in Pekanbaru City. So if the product variable 
increases by 1 unit then the interest of Generation Z customers of Indonesian Islamic Bank 
(BSI) in Pekanbaru City decreases by 0.162. This shows that the interest of generation Z 
customers of the Indonesian Islamic Bank (BSI) in Pekanbaru City is not affected by the product 
variable. 

Research which states that the product has no effect on customer interest in using 
Islamic banks. Among them are the results of research conducted by Amini (2020) with the title 
factors that influence customer interest in choosing Islamic banking services. The results of his 
research stated that the product variable had no effect on the interest in using Islamic banking 
services.  

The first interview was conducted by the researcher with one of the respondents named 
Aulia Rahman who said that “I used Bank Syariah Indonesia (BSI) because last year I received 
a Bank Indonesia scholarship, so to get the scholarship, one of them was using Indonesian 
Syariah savings. So I don't know what products and fortunately I use these products. 

The second interview conducted by the researcher with one of the respondents named 
Rahayu Ilham said that he did not understand the difference between wadi'ah and mudharabah 
savings products. Because before making an ATM of Bank Syariah Indonesia, the bank 
employee asked to choose whether to use wadiah or mudrabah. Are both equally profitable or 
only one of them. 

The facility has an effect of 0.162, which means that if the facility increases by 1 unit, it 
will cause the interest of generation Z customers to use Indonesian Islamic Bank (BSI) to 
increase by 0.162. This shows that the decision to save at Bank Syariah Indonesia (BSI) is 
influenced by facilities. 

Facilities are everything that can facilitate and expedite the implementation of a business. 
Facilities can also be anything that makes it easier for consumers to obtain satisfaction. 
Because a form of service cannot be seen, cannot be smelled and cannot be touched, the 
aspect of physical appearance becomes important as a measure of service. Customers will use 
the sense of sight to assess something given by the bank (Pieter et al, 2014). The facilities 
provided by banking services will greatly influence prospective customers in taking interest in 
using Islamic bank services.  

The results of previous research conducted by Wahyuni and Rochmawati (2021) suggest 
that the facility variable partially influences the interest of students to use Islamic banking 
services. The value of the regression coefficient shows positive results, meaning that this test 
shows a unidirectional relationship between the variables X3 and Y, which means that if Islamic 
banks have good and complete facilities, it will encourage students to save and choose Islamic 
banks because they feel that students feel facilitated by the facilities provided. there, so they will 
decide to choose to save in Islamic banks, and this will increase the results and vice versa. This 
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research is supported by research by Zakaria et al (2020) which shows that there is an effect of 
facilities on students to save in Islamic banks. 

Knowledge has an effect of 0.442, which means that if the knowledge that occurs has an 
increase of 1 unit, it will cause the interest of generation Z customers to use Bank Syariah 
Indonesia (BSI) to increase by 0.442. This shows that the decision to save at Bank Syariah 
Indonesia (BSI) is influenced by knowledge. 

The results of previous research conducted by Vino Aurefanda (2019) stated that 
knowledge had a positive effect on interest in becoming a customer of Islamic banks. Where by 
having this knowledge it can make it easier for someone to be able to socialize and can also 
make someone in determining the various desired choices, one example is in choosing a bank 
for saving money, especially saving money in Islamic banks. Customers have different levels of 
product knowledge, in that this knowledge can be used to translate new information, as well as 
to generate an interest in a product and make decision choices. 

 
 

CONCLUSION 
 

Based on the results of the research conducted, it was found that profit sharing and 
products did not affect the interest of Generation Z to post-merger Islamic banks, while facilities 
and knowledge affected customers' interest in using Bank Syariah Indonesia (BSI) after the 
merger with the population of Generation Z customers in Pekanbaru City. 
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