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Figure. 1 The Semiotic Triad 
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Scene 2 (Indigo Hotel Seminyak) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Source: Indigo Seminyak YouTube Chanel (AVB Media Asia, 2021)  
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