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ABSTRACT

This research aims to analyze the influence of social capital and entrepreneurial genetics on
entrepreneurial success, both partially and simultaneously. Social capital includes networks, trust,
and social norms that support business activities. Entrepreneurial genetics includes innate traits
that support ability and success in entrepreneurship. Data was collected through a survey of a
number of entrepreneurs in various business sectors. Data analysis was carried out using the
multiple regression method to measure the influence of each variable on entrepreneurial success.
The research results show that social capital and entrepreneurial genetics have a significant
influence on partial entrepreneurial success. Simultaneously, these two variables also make a
significant contribution to entrepreneurial success, with social capital showing a more dominant
influence than entrepreneurial genetics. These findings show the importance of strengthening social
capital and developing entrepreneurial genetic potential in increasing entrepreneurial success.

Keywords: Social Capital, Entrepreneurial Genetics, Business Success
INTRODUCTION

Business success is the main goal of a company, where all activities within it aim to
achieve success (Supriyanto, 2022). This is reflected in the company's ability to achieve
its stated goals. Business success can be identified from certain behaviors such as
innovation, the ability to take risks wisely, hard work, dedication to quality and service,
and efficiency in the production process. When a company is able to implement these
conditions well, its business activities will develop and change for the better. This
concerns the optimal use of energy and thoughts to achieve continuous improvement in
business.

Business success can often be measured by considering operational scale and
significant growth (Ramadani et al., 2024). For example, an increase in production
volumes and a company's ability to manage more raw materials indicates progress in its
operational capacity. Apart from that, business success criteria also include factors such
as human resources as seen from the number of employees working, low turnover rate,
employee years of service, and management education level. Apart from that, increasing
sales turnover is also an important indicator in driving the success of a business. This can
be seen from the number of orders received, the effectiveness of product or service
promotions, the pricing policies set, and the income generated from sales activities. All
these factors collectively reflect a business's ability to grow, develop and generate added
value for stakeholders including owners, employees and customers..

The success of Micro, Small and Medium Enterprises (MSMES) really depends on the
efforts and hard work of the MSME owners (Akmal & Arifa, 2023). MSME owners not only
have to be effective managers but also have to be able to implement appropriate
management policies. The use of accounting information is important in making strategic
and timely decisions to ensure business continuity and growth. In this increasingly
developing era, MSMEs have a fairly large role in the economy (Pranoto, 2023). Not only
does it contribute to economic growth through job creation but also in terms of
employment. MSMEs often become the backbone of local economies by utilizing local
resources, expanding supply networks, and providing products and services that meet
the needs of local and international markets (Vinatra, 2023). Therefore, supporting the
development of MSMEs with policies that support and provide access to the resources
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needed is very important to ensure that MSMEs can continue to make a positive
contribution to overall economic growth.

Micro, Small and Medium Enterprises (MSMEs) in Bojonegoro Regency have an
important role in the regional economy. Bojonegoro Regency, located in East Java
Province, is famous for its strong agricultural, fisheries and processing industry sectors.
MSMEs here play a role in exploiting local potential and providing employment
opportunities for local communities.

2019

Figure 1. Data on the Number of Micro, Small and Medium Enterprises in
Bojonegoro
Source: Data processed (2024)

Based on data on the number of Micro, Small and Medium Enterprises (MSMES) in
Bojonegoro Regency from 2019 to 2023, it can be seen that the number of MSMEs has
experienced interesting variations. In 2019, there were 79,030 MSME players, but this
experienced a slight decrease in 2020 to 78,012 MSME players due to the significant
impact of the COVID-19 pandemic. However, in 2021, the number of MSME players
increased again to 80,637, which shows the recovery of the MSME sector after the crisis.
This positive trend continued in 2022 with 86,820 MSME players recorded, and the peak
occurred in 2023 with the number of MSME players reaching 91,930 people, showing
significant growth in the last four years.

The success of a business does not only depend on the quality of the product or service
offered, but is also significantly influenced by social capital variables. Social capital, which
includes networks of relationships, social interactions, and trust among individuals and
groups in a community or business environment, has a crucial role in supporting the
growth and desirability of a business (Azarah et al., 2024). Through a strong social
network, an entrepreneur can expand access to various resources that are important for
business development, such as financial capital, market information, and collaboration
opportunities (Soemarsono et al., 2024). These connections not only open doors to new
opportunities but also provide access to knowledge and experience that can improve
business strategies. Then, social capital supports the formation of partnerships and
partnership strategies. This collaboration not only expands market share but also
increases competitiveness through the exchange of technology, resources and
innovation. By utilizing existing connections, entrepreneurs can expand distribution
networks and increase operational efficiency. Additionally, social capital helps build
reputation and trust which are important in business relationships. Strong trust between
customers, business partners and communities can increase loyalty and support for a
brand or business. A good reputation also makes it easier to access new markets and
increases the chances of getting positive references (Yani & Lubis, 2023). Therefore,
building and maintaining strong social capital is an important step in creating an
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environment that supports business growth. By utilizing social relationships effectively,
entrepreneurs are not only able to overcome existing challenges but also make better use
of opportunities to achieve success in the competitive business world.

The success of a business is also influenced by entrepreneurial genetics which includes
a series of innate traits and characteristics possessed by an entrepreneur.
Entrepreneurial genetics determine a number of key factors in a person's ability to
manage, develop and withstand challenges in business. (Winarni & Mahsun, 2021). First,
traits such as courage and perseverance inherent in entrepreneurial genetics play a
critical role in an entrepreneur's ability to take calculated risks and persevere in the face
of difficult times. The ability to consider risks wisely and stay focused on long-term goals
is critical to achieving business success. Second, creativity and innovation are also
genetic traits of entrepreneurship that contribute to the development of new products,
discovery of new markets, and effective marketing strategies. The ability to think out-of-
the-box and meet challenges with creative solutions is what sets successful
entrepreneurs apart from others. Apart from that, genetic entrepreneurship also
influences leadership patterns and decision making in business. Entrepreneurs who have
entrepreneurial genetics tend to have the ability to motivate teams, collaborate, and
manage resources efficiently. Thus, entrepreneurial genetics not only influence individual
characteristics but also play a role in shaping the culture and values that underlie a
business (Mala et al., 2022). Understanding and developing these traits in a positive way
can increase the chances of success in running a business, even though market
conditions and the business environment continue to change.

The success of a business is influenced by a complex combination of social capital and
entrepreneurial genetics. Social capital, which includes networks of relationships, trust,
and collaboration between individuals and groups within a business community, provides
a strong foundation for business growth and sustainability. Through a solid social
network, an entrepreneur can gain access to important resources such as market
information, financial capital, and collaboration opportunities that can increase the
competitiveness and innovation of his business. On the other hand, entrepreneurial
genetics plays a role in determining personality traits and mental attitudes that influence a
person's ability to manage risks, survive in the face of challenges, and take advantage of
business opportunities. Traits such as courage, perseverance, and creativity that may be
inherited can also shape effective leadership strategies and good business decisions. A
good combination of strong social capital and supportive entrepreneurial genetics can
create an environment conducive to business growth. By utilizing social relationships
effectively and developing positive entrepreneurial traits, an entrepreneur can increase
his chances of success in facing complex market dynamics and intense competition.

Previous research consistently shows that social capital has a significant influence on
business success (Safii & Anom, 2021). Social capital includes a network of relationships,
trust, social norms, and involvement in a business community or network that can
influence various operational and strategic aspects of a business. Then, entrepreneurial
genetics have a significant influence on business success (Susilo, 2023). This concept
refers to the inherent traits or characteristics of individuals and how these influence the
way they run business and face challenges in a complex business environment. Recent
research on business success highlights two main influencing factors, namely social
capital and entrepreneurial genetics. Social capital, which includes networks of social
relationships, trust, and norms within a business community or network, has been shown
to play an important role in helping businesses access critical resources such as market
information, financial support, and strategic partnerships. Research shows that
businesses that are able to leverage strong social relationships tend to have a
competitive advantage in building a good reputation, increasing customer loyalty, and
exploiting new business opportunities more effectively. These research gaps demonstrate
the importance of continuing to develop multidisciplinary approaches and more
sophisticated research methodologies to understand more deeply how social capital and
entrepreneurial genetics interact and influence each other in the context of business
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success. By completing this understanding, we can identify more effective strategies and
policies to support business growth and sustainability in a variety of economic and social
contexts.

Based on the background of business success which is influenced by social capital and
entrepreneurial genetics. Therefore, understanding and implementing strategies to
strengthen these two factors is key to optimizing business performance and achieving
long-term success. Strengthening social capital and genetic entrepreneurship have an
important role for MSMEs in Bojonegoro in achieving sustainable and competitive
business success. This research examines the variables of social capital and
entrepreneurial genetics on business success. Several previous studies have not
examined these variables simultaneously with certain variables. So, given the research
gaps from several previous studies, researchers were inspired to conduct research that
tested the variables of social capital and entrepreneurial henetics on business success.
This research is intended to be able to provide an explanatory picture of what factors or
indicators can influence the success of an MSME business.

LITERATURE REVIEW

Business Success

The business success of a company is one of the goals of every entrepreneur (Andini &
Nawawi, 2024). The success of small industrial businesses can be interpreted as the
level of business success of a company which can be seen from various aspects, such
as: financial performance and company image. Business success is a condition that
describes conditions that are better than before (Gemina & Harini, 2021). Entrepreneurial
success is not identical to someone's success in accumulating money or assets to
become rich, because wealth can be obtained in various ways to produce added value.

Business is seen more from how someone can form, establish and run a business from
something that was previously formless, not running or perhaps did not exist at all
(Taman, 2020). And business success is the success of the business in achieving its
goals. To be a successful entrepreneur you must have a clear business idea or vision,
then have the willingness and courage to face risks, both time and money (Maryadi,
2021). Business success is a business that can achieve its business goals, apart from
that, a company whose activities refer to achieving success (Rizky et al., 2023).
Meanwhile, the company's success in maintaining the continuity of its product sales
business lies in its ability to change the owner's mindset and innovative nature regarding
its ability to provide value to customers (Maula, 2022). The success of a business is one
that generates acceptable returns on the assets used. This is positioned to continue
running well without depending on the owner. Business success means achieving an
action within a certain time period or within certain parameters, or it can also mean
achieving a goal or achieving a goal (Widdianti et al., 2023).

Business success is identified with business development (Victor & Goh, 2022). This term
is defined as the process of increasing the quantity of company dimensions. Business
success is essentially a business condition that is better than the previous situation and
can achieve the desired goals and can be shown in five things, namely The number of
sales increases, namely an increase in sales which is the goal of the business. Increased
sales are an indication of the success or failure of a business in competition, Increasing
production results, namely the size of business productivity, will determine the size of
business production. This will affect the size of sales which ultimately determines income,
thereby influencing the size of the profits earned, Increase in profit or profit, namely profit
is the excess value obtained from sales proceeds after deducting capital and production
costs which can determine subsequent productivity results, Business Growth, namely
business growth as seen from sales, profits and assets. Business growth can be seen
well with the higher the growth rate of a business, the better the business, Business
development develops quickly and satisfactorily, which is a form of business effort itself
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so that it can develop even better and reach a point or peak towards success. Business
development is carried out by businesses that have started the process and see the
possibility of further progress.

According to the indicators in achieving business success as follows: 1) Sales volume is
the number of sales obtained from traded commodities in a certain period; 2) Profit is the
difference in income above costs within a certain period; 3) Revenue is the entry or
increase in the value of business unit prices or termination of debt or a combination of
both in one period obtained from the delivery/production of goods, delivery of services
and the implementation of other economic activities; 4) Labor growth is a situation where
there is an increase in labor in a company because the needs of a company are met.

Based on the definition above, it can be concluded that business success is a business
condition that is better than the previous situation and can achieve the goals in the
business so that it succeeds in collecting money or assets and becomes rich thereby
generating added value. Based on the explanation above, the indicators for measuring
business success are as follows: (1) Increase in sales volume; (2) Increase in sales
turnover; (3) Expansion of marketing areas; (4) Increase in production quantities; (5)
Increase in the number of workers; (6) Increase in the number of customers.

Social Capital

The theory of social capital was first introduced systematically by Bourdieu in 1972 and
Coleman in 1988. The basic definition introduced was that social capital is a resource
inherent in social relationships that can utilize these resources for personal and group
interests. This basic definition is also agreed upon by Putnam, Burt, and Lin, although
each has a slightly different point of view. Social capital is the ability to benefit from social
networks and build interpersonal relationships with social networks that are useful for
seeking additional resources (Darmawan et al., 2022). The development of the concept of
social capital varies according to experts, according to Bourdie and Wacquant, social
capital is the amount of actual or virtual resources accumulated within an individual or
group because they have a long-term network in the form of reciprocal relationships. a
more or less institutionalized relationship of acquaintance and recognition. Meanwhile,
Bourdieu explains that social capital is a collection of actual or potential resources that
are tied together to create long-term (long-lasting) networks so that they can
conceptualize mutually beneficial friendship (acquaintance) relationships..

Social capital is the ability that a person has to generate and create benefits and profits
through strategies in the form of investing in social networks (Safii & Anom, 2021).
Companies or organizations that have good relationships in social networks have a
higher opportunity to innovate. Indicators used as measures to assess social capital
include: 1) Ability to build collaboration, The ability to build cooperation at work, so that
they have the same goals and are able to support and encourage each other to move
forward and achieve common goals; 2) Ability to build trust, The ability that a person has
to make other people believe in a person's performance, character, attitude and
everything about themselves so that it can be useful for various interested parties; 3)
Participation in local society, Ability to integrate and adapt to the environment, community
and society in profitable activities and events.

Based on the definition above, it can be concluded that social capital is capital possessed
by individual humans which refers to cooperative behavior. This behavior refers to
organizations that have social networks, norms, social trust that can bridge the creation of
profitable cooperation to encourage order and improve the economic welfare of society.
In this research, the social capital referred to is trust, networks and social norms. Based
on the explanation above, the indicators for measuring social capital are (1) cooperation
in the business world; (2) the trust of the other party; and (3) active participation in
society.
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Genetics of Entrepreneurship

Entrepreneurship comes from the French word entreprendre, which means to under take,
in the sense of carrying out organizing and management activities. This term was first
introduced by Richard Cantillon in 1755 in his essay Sur La Nature du Commerce en
General. At that time, the term entrepreneurship was a term for traders who bought
goods in an area and then sold them at uncertain prices. In Indonesian, the term
entrepreneurship is defined as entrepreneurship, which according to experts has a
slightly different meaning. However, each opinion has the essence of entrepreneurship,
namely creativity or innovation. In general, the definition of entrepreneurship is the
process of creativity and innovation activities to create change by exploiting existing
opportunities and resources to produce added value for oneself and others and win the
competition. In entrepreneurship literature, entrepreneurship is interpreted differently by
experts. Entrepreneurship is a process of applying creativity and innovation to solve and
seek opportunities from the problems faced by everyone in everyday life (Wahyudi et al.,
2023). Based on this definition, the essence of entrepreneurship is creativity and
innovation (Ubaidillah, 2021). Creativity is the ability to create new ideas by combining,
changing, or reconstructing old ideas. Meanwhile, innovation is the application of the
discovery of a new production process or the introduction of a new product.

Entrepreneurship is an attitude to create something new and valuable for oneself and
others (Pelipa & Marganingsih, 2020). According to this definition, entrepreneurship is not
just about seeking personal profit, but must also have social value. Innovation
(Innovativeness), Proactivity, and Risk Taking are 3 indicators of entrepreneurship
proposed by (Miller, 1983). This indicator was further complemented by (Lumpkins and
Dess, 1996) by adding 2 new indicators, namely competitive aggressiveness and
autonomy. Therefore, currently the basic indicators of entrepreneurship that are
commonly used include innovation, proactiveness, risk taking, competitive
aggressiveness, and autonomy.

Innovation is an important factor used to characterize entrepreneurship. Innovation
reflects a company's tendency to engage in and support new ideas, novelty,
experimentation, and creative processes that can result in new products, services, or
technological processes. Therefore, Lundvall defines innovation as a process that
continuously learns, searches for, and produces new products, new processes, new
organizational forms, and new markets.

Entrepreneurial managers play an important role in enhancing a company's growth
because they provide the vision and imagination necessary to engage in opportunistic
expansion by implementing the best strategies to exploit market opportunities. They also
take initiative by anticipating and pursuing new opportunities and by participating in the
marketplace. Therefore, proactiveness is defined as the tendency to take actions that can
influence an environment or situation. Cantillon was the first to formally use the term
entrepreneurship. He stated that the main factor that differentiates entrepreneurs from
workers is the uncertainty and risk of entrepreneurship.

Risk has various meanings, depending on the context, but in the context of
entrepreneurship, these risks can be grouped into personal risks, social risks, or
psychological risks. Thus, the concept of risk taking is a quality often used to describe
entrepreneurship. Therefore, risk taking is defined as an attempt to take action based on
logical and accurate predictions and selected from various alternative options that are the
most profitable. Action, Logic Thinking, and Gain Oriented are indicators in the
application of risk taking.

Competitive Aggressiveness refers to a company's tendency to directly and intensely
challenge its competitors to achieve entry or improve positions with the goal of
outperforming industry competitors in the market. Forms of Competitive Aggressiveness
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can be direct confrontation, for example when a company enters a market that is already
dominated by other competitors, or reactive, for example when a company lowers prices
in response to challenges from its competitors.

Autonomy refers to the independent action of an individual or team in generating ideas or
visions and implementing them until these ideas and visions are realized/completed. This
means that one's abilities and will are directed towards pursuing opportunities. In an
organizational context, this refers to the actions taken that must be free from stifling
organizational constraints. Factors such as the availability of resources, the actions of
competitive rivals, or internal organizational considerations may change the direction of a
new venture initiative, but are not enough to stop the autonomous entrepreneurial
process that leads to new entrants: Throughout the process, organizational actors remain
free to act independently, make important decisions, and move on.

These five Entrepreneurship indicators are indicators that are commonly used in
entrepreneurship and are general characteristics of an entrepreneur, and are the most
validated and most widely used constructs in entrepreneurship literature. Apart from that,
these five indicators are believed to be able to improve company performance and
contribute to performance.

Based on the definition above, it can be concluded that entrepreneurship is a form of
attitude to create something new and valuable for oneself and others which is not only
seeking personal gain, but must also have social value and create change by utilizing
what already exists. opportunities and resources. to produce added value for yourself and
others and win the competition.

Entrepreneurship is a combination of nature and nurture. There are people who are
genetically inherited to be entrepreneurs so they can enter the business world more
quickly without hesitation. However, there are also those who ignore the formation of
DNA (through parenting), either voluntarily or forced by circumstances. Prospective
entrepreneurs where the person concerned actually has descendants from their parents
and/or previous parents who naturally have descendants from a person or family of
business actors or entrepreneurs. In this context, the process of becoming an
entrepreneur is caused by genetic factors that are passed down from generation to
generation. However, you also need to know that even though you have genetic
descendants from a businessman or businessman's family, if you are not engineered,
educated, trained, and not in an entrepreneurial environment, then the person concerned
will not be able to become an entrepreneur. good and reliable businessman. It's just that
those who already have the genetics and/or descendants of entrepreneurs/entrepreneurs
will have good entrepreneurial seeds and this will certainly simplify and speed up the
process of becoming an entrepreneur/entrepreneur. For those with no entrepreneurial
bloodline or genetics at all, the process is even more difficult than described above. In
order for the engineering process to become entrepreneurial, various systematic
processes are needed. This process can be carried out systematically either through a
structured education and training process or through the process of gaining work and
technical experience by actively participating in behaving and acting as well as carrying
out entrepreneurial-like activities in the workplace.

Based on the definition above, it can be concluded that Genetic Entrepreneurship is the
offspring of a family of entrepreneurs or entrepreneurs who are educated, trained, and
are in an entrepreneurial environment to create change by exploiting existing
opportunities and resources to produce added value for themselves. and others and win
the competition so that you can become a good and reliable entrepreneur. Based on the
explanation above, the indicators for measuring genetic entrepreneurship are as follows:
(1) value; (2) behavior; and (3) way of thinking.
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METHODS

This research was conducted using quantitative descriptive analysis, hamely a research
methodology approach used to collect and analyze data quantitatively in an effort to
understand phenomena or answer research statements. This method emphasizes the
use of measurements, statistics, and numbers for description, analysis, and interpretation
of relationships between variables. This research was conducted at Bojonegoro
University and focused on economics faculty students. The research's primary data is in
the form of a questionnaire which is measured using a Likert scale. The number of
samples taken was to meet the representative sample size of 65 respondents. Data
instrument testing, classical assumptions, and multiple linear regression analysis are the
steps used in this research data analysis.

RESULTS
The validity test is used to determine whether a questionnaire is valid or not. A
questionnaire is said to be valid if the questions in the questionnaire are able to reveal
something that the questionnaire will measure. To test the correlation table coefficient,
the significance is 0.05, meaning that if r calculated > r table the result is significant at
0.05, then it shows that each question is valid. The results of the validity test can be seen
in the following Table 1.

Table 1. Validity Test Results

Variable Statement r r table Sig Notes.
counting
Social Capital Statement 1 0.866 0.1852 0.000 Valid
Statement 2 0.879 0.1852 0.000 Valid
Statement 3 0.794 0.1852 0.000 Valid
Statement 4 0.866 0.1852 0.000 Valid
Statement 5 0.879 0.1852 0.000 Valid
Statement 6 0.794 0.1852 0.000 Valid
The Genetics of Statement 1 0.813 0.1852 0.000 Valid
Entrepreneurship Statement 2 0.772 0.1852 0.000 Valid
Statement 3 0.792 0.1852 0.000 Valid
Statement 4 0.521 0.1852 0.000 Valid
Statement 5 0.677 0.1852 0.000 Valid
Statement 6 0.772 0.1852 0.000 Valid
Business Success  Statement 1 0.744 0.1852 0.000 Valid
Statement 2 0.785 0.1852 0.000 Valid
Statement 3 0.824 0.1852 0.000 Valid
Statement 4 0.698 0.1852 0.000 Valid
Statement 5 0.816 0.1852 0.000 Valid

Source: Processed data (2024)

Based on the table above, the results of the validity test are the results. In this
study, 80 respondents were used with an alpha of 0.05, resulting in an r table of 0.1852.
The validity test results in the table show that the calculated r value for each variable
indicator is greater than the r table, namely 0.1852. Because the value of each variable
indicator shows r count > r table, the results state that all the indicators are valid.
Furthermore, the results of the reliability test of this research are as follows (Table 2).

Table 2. Reliability Test Results

Variable Reliability Cronbach  Coefficient Notes.
Coefficient Alpha Alpha
Social Capital 6 Statement 0.925 0.60 Reliabel
The Genetics of 6 Statement 0.824 0.60 Reliabel
Entrepreneurship
Business Success 5 Statement 0.833 0.60 Reliabel
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Source: Processed data (2024)

All variables used in this research show a Cronbach Alpha value of more than 0.60 as
indicated by the reliability test results above. This shows that the tools or instruments
used for data collection have an adequate level of internal consistency. With a Cronbach
Alpha value that meets or exceeds the established standards, it can be concluded that
the instrument has sufficient reliability, so that the data obtained is reliable and reliable.

The multicollinearity test aims to test whether in the regression model a correlation is
found between the independent variables by analyzing the correlation matrix between the
dependent variables by looking at the Tolerance and Variance Inflation Factor (VIF)
values. If the tolerance value is greater than 0.10 or equal to a VIF value of less than 10,
it means that multicollinearity does not occur. The results of the multicollinearity test can
be seen in the following table :

Table 3. Multicollinearity Test Results

Variable Collinearity Statistics
Tolerance VIF
Social Capital 0.147 6.782
The Genetics of Entrepreneurship 0.147 6.782

Source: Processed data (2024)

Based on the table above, it shows the results of the multicollinearity test. The research
results show that all independent variables which include social capital and
entrepreneurial genetics have a Tolerance value = 0.10 and a VIF value < 10, so it can be
concluded that the regression model used in the research does not contain
multicollinearity.

The heteroscedasticity test aims to test whether in a regression model there is an
inequality of residual variance from one observation to another. The method used
includes the Glejser test, namely if the test results show a calculated t value < t table and
a significant probability of > 0.05, then the regression model does not have
heteroscedasticity (Ghozali, 2006). The results of the heteroscedasticity test can be seen
in the following Table 4.

Table 4. Heteroscedasticity Test Results
Variable Sig.
Social Capital 0.609
The Genetics of Entrepreneurship 0.564
Source: Processed data (2024)

Based on the table above are the results of heteroscedasticity testing using the Glejser
test. The research results show that all independent variables including social capital and
entrepreneurial genetics have a significance value greater than 0.05. Because the
significance level is > 0.05, it can be concluded that in the regression model used in this
research there are no symptoms of heteroscedasticity.

The data normality test aims to test whether in the regression model used, the residual
variables have a normal distribution using the Kolmogorov Smirnov Test (KS test). The
way to test normality is to look at the significance value of the variable. If the significance
is greater than 0.05, it indicates that the data distribution used in the regression analysis
model is normally distributed. The results of the normality test can be seen in the
following Table 5.

Based on the Table 5, the following are the results of normality testing using the non-
parametric Kolmogorov-Smirnov (K-S) method. The research results show that the
significance level of the Kolmogorov Smirnov test is 0.294. Because the significance level
is 0.294 > 0.05, the data used in the regression model is normally distributed.
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Table 5. Normality Test Results
One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual

N 80
ab Mean 0.0000000

Normal Parameters Std. Deviation 1.31703708
Absolute 0.109

Most Extreme Differences Positive 0.055
Negative -0.109

Kolmogorov-Smirnov Z 0.978
Asymp. Sig. (2-tailed) 0.294

Source: Processed data (2024)

Linear regression analysis can be used to determine the influence of independent
variables, namely social capital and entrepreneurial genetics, on business success. The
results of multiple linear regression analysis are presented in the following table 6.

Table 6. Results of Multiple Linear Regression Analysis

Model Unstandardized Standar- t Sig.
Coefficients dized
Coefficients
B Std. Error Beta
(Constant) -1.471 1.003 -1.466  0.147
Social Capital 0.377 0.099 0,403 3.795 0.000
The Genetics of 0,661 0.128 0,549 5.166  0.000

Entrepreneurship

Simultaneous Test Results Sig. 0,000 < 0,05
R2 Test Results 0,869

Source: Processed data (2024)

The results of the data analysis above show that: A constant value of -1.471 indicates
that if the independent variable has a constant (fixed) value, then the dependent variable,
namely business success, has a value of -1.471. The significance value of the social
capital variable is 0.000 <0.05 with a coefficient value of 0.377. So it can be explained
that the social capital variable has a significant positive effect on the business success
variable. Thus, increasing each unit of the social capital variable will increase business
success by 0.377. The significance value of the genetic entrepreneurship variable is
0.000 <0.05 with a coefficient value of 0.661. So it can be explained that the
entrepreneurial genetic variable has a significant positive influence on the business
success variable. Thus, increasing each unit of the entrepreneurial genetic variable will
increase business success by 0.661. The significance value in the simultaneous test is
0.000 < 0.05 so it can be explained that the variables of social capital and entrepreneurial
genetics simultaneously influence business success. The R2 value of 0.869 indicates that
social capital and entrepreneurial genetics contribute to business success by 86.9% while
the remaining 13.1% is influenced by other variables not discussed in this research.

The Influence of Social Capital on Business Success

The research results show that social capital influences business success, this is in line
with research (Wusko & Alfiantoro, 2022) which shows that social capital has a significant
effect on business success. Social capital plays an important role in business success,
especially on the MSME scale (Micro, Small and Medium Enterprises). Social capital
includes the network of relationships, beliefs and norms that exist between individuals or
groups in a community. In Bojonegoro, social capital can help MSMEs access important
information, resources and market opportunities through their social networks. For
example, good relationships with customers, suppliers and local communities can
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strengthen a business's reputation and increase customer loyalty. Trust built through
positive social interactions can also reduce transaction costs and increase operational
efficiency. Additionally, community support in the form of cooperation and solidarity can
provide a significant moral and practical boost to small entrepreneurs, helping them
overcome challenges and achieve greater success.

The Influence of Entrepreneurial Genetics on Business Success

The research results show that entrepreneurial genetics influence business success, this
is in line with research (Susilo, 2023) which shows that entrepreneurial genetics has a
significant influence on business success. Entrepreneurial genetics, or genetically
inherited entrepreneurial abilities, are thought to influence business success. Some
research suggests that certain traits such as risk-taking, creativity, and stress resistance
can be passed from parents to children. These traits can help individuals face business
challenges and make the right decisions in uncertain situations. In Bojonegoro, for
example, entrepreneurs who have a family background and a history of entrepreneurship
may have an advantage in starting and managing their MSME businesses. They may
have been familiar with the business environment since childhood and have the insight
and skills necessary to identify opportunities and overcome obstacles. Although genetics
is not the only factor that determines business success, the combination of genetic and
environmental factors can provide a strong foundation for entrepreneurs to achieve
success in the business world.

CONCLUSION

Based on the research results, it can be concluded that social capital has a positive and
significant influence on business success. Interaction between individuals and strong
networks within local communities supports business growth through better access to
resources and information. Meanwhile, entrepreneurial genetics has a positive and
significant influence on business success. And simultaneously, the combination of strong
social capital and entrepreneurial genetic characteristics together influence business
success.
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