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ABSTRACT

The purpose of this study is to explore the influence of green relational capital and green innovation
on sustainable performance, developed within a single model and explained through the Resource-
Based Theory (RBT) as the main theoretical framework. The research sample consisted of 193
micro, small, and medium enterprises (MSMEs). Data were analyzed using the structural equation
model with Partial Least Squares (PLS). The findings indicate that both green relational capital and
green innovation significantly affect sustainable performance. This research contributes to the
Resource-Based Theory by demonstrating that MSMEs are able to transform their resources into
capabilities that foster green relational capital, such as two-way communication with customers,
suppliers, networks, and partners regarding environmental management, as well as eco-friendly
innovations. These practices enable businesses to generate profit and sustain a competitive
advantage.
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INTRODUCTION

East Java Province is one of the regions in Indonesia endowed with abundant natural
resources and diverse tourist attractions that hold great potential for economic
development. Examples include the ljen Crater Nature Park located in Banyuwangi and
Bondowoso, Mount Bromo spanning Probolinggo, Pasuruan, Lumajang, and Malang,
Mount Kawi in Malang, Mount Kelud in Kediri, and Lake Sarangan in Magetan. The
tourism sector serves as a major platform for micro, small, and medium enterprises
(MSMEs) to showcase their products. With the right synergy, tourism and MSMEs can
strengthen each other, positioning tourism not only as an economic driver but also as a
strategic tool for human development (Mihalic, 2016). Tourism accelerates economic
growth, creates jobs, increases income and living standards, and stimulates other
productive sectors (Croes et al., 2021).

Recognizing the crucial role of entrepreneurship in supporting national economic growth,
the government has implemented various policies to develop women-led MSMEs. Around
60 percent of MSMEs are managed by women, prompting targeted programs such as
business incubation, budget allocation, and social assistance to empower women
entrepreneurs (Maimuna et al,, 2022). Women are often perceived as successful
entrepreneurs due to their strong determination, quality, and capability in advancing
economic development (Khan et al., 2021). Apart from their roles as homemakers, many
women also engage in business activities to supplement household income (Garcia-
Aquino et al., 2024). However, they face challenges such as limited access to start-up
capital, insufficient skills in designing effective marketing strategies, and lack of
knowledge regarding product innovation and quality improvement—factors that
undermine competitiveness (Jahanshahi et al., 2010).

These challenges can hinder women MSMESs’ ability to achieve sustainable performance.
Sustainable performance integrates social, economic, and environmental objectives of
business activities, ultimately enhancing organizational value (Naciti, 2019). Attaining
sustainable performance requires the implementation of green relational capital (Haddad
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et al., 2024). Green relational capital reflects interactive relationships between
businesses and customers, suppliers, networks, and partners concerning environmental
management (Yong et al., 2019). Applying this concept is essential for balancing
economic growth and environmental preservation, thus contributing to sustainable
performance (Alkaf et al.,, 2023;Vale et al.,, 2022;Haddad et al., 2024;Zalfa & Novita,
2023). Nonetheless, other studies have found contrasting results, reporting that green
relational capital does not always contribute to sustainable performance (Firmansyah et
al., 2024; Hunafah & Rachmawati, 2023).

In addition to green relational capital, green innovation also contributes to enhancing
sustainable performance. Green innovation is defined as hardware or software
innovations related to green products or processes, including technologies that promote
energy savings, pollution prevention, waste recycling, green product design, and
environmental management (Chen et al., 2006). MSMEs in natural tourist destinations
have strong opportunities to adopt green innovation, for example in producing eco-
friendly souvenirs. Such innovations not only support environmental sustainability but
also increase the attractiveness of products for environmentally conscious tourists. Prior
research confirms that green innovation positively influences sustainable performance
(Dangelico & Pontrandolfo, 2015;Huang & Li, 2017;Husnaini & Tjahjadi, 2021). However,
some studies argue otherwise, suggesting that green innovation does not significantly
impact sustainable performance (Candy et al., 2024).

Given these findings and ongoing debates, this study investigates the influence of green
relational capital and green innovation on sustainable performance within a unified model
explained through the Resource-Based Theory.

LITERATURE REVIEW

Resource-Based Theory (RBT)

The Resource-Based Theory (RBT) provides the foundational framework for modeling the
relationship between green relational capital and sustainable performance through green
innovation and entrepreneurial orientation. RBT highlights organizational resources and
capabilities as tangible and intangible assets that help firms develop and implement
strategies (J. Barney, 1991). Both internal and external factors influence firm performance
depending on industry and competitive context (Makhija, 2003). In this context, green
relational capital refers to two-way communication between businesses and their
stakeholders—including consumers, suppliers, networks, and partners—concerning
environmental management, which in turn fosters eco-friendly innovations that help
create profit and competitive advantage (Chen, 2008). Green innovation, as an outcome
of leveraging relational capital, represents a valuable organizational capability (Bhatti et
al., 2024). The ability to develop greener products, processes, or services is a crucial
internal resource that strengthens business sustainability (Ahmed et al., 2023).

According to RBT, firms with valuable, rare, and hard-to-imitate resources can achieve
superior competitive advantages compared to others (Barney et al., 2011). Extensions of
RBT have introduced the concept of “dynamic capabilities,” reflecting the firm’s ability to
reconfigure and invest resources to adapt to changing and disruptive environments
(Eisenhardt & Martin, 2000). This means firms must channel resources into capabilities
that foster innovation, create value, and secure sustainable competitive advantage
(Rauch et al., 2009).

Green Relational Capital and Sustainable Performance

Empirical studies have emphasized the role of green relational capital in enhancing
sustainable performance by balancing economic growth and environmental conservation
(Alkaf et al., 2023;Vale et al., 2022;Haddad et al., 2024;Zalfa & Novita, 2023). However,
some research has revealed no significant relationship (Firmansyah et al., 2024; Hunafah
& Rachmawati, 2023).
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Green Innovation and Sustainable Performance

Growing concerns about climate change have driven firms to adopt green strategies, with
green innovation emerging as a dominant approach (Singh et al., 2020). By redesigning
innovation strategies, firms strengthen their ability to improve sustainability (Yusliza et al.,
2020). Green innovation encompasses product, process, and business model innovations
that reduce energy consumption, cut pollution, recycle waste, and optimize resource use
(Chiou et al., 2011; Triguero et al., 2013).

HYPOTHESIS

Sustainable performance refers to the firm’s ability to achieve long-term success while
minimizing environmental and social harm (Haddad et al., 2024). Green relational capital,
rooted in trust, communication, and collaboration with external stakeholders, serves as an
intangible asset that enhances environmental performance and creates lasting
competitive advantage (Chen, 2008; Fitri et al., 2022). Particularly in emerging markets,
strong stakeholder relationships improve environmental practices by facilitating
knowledge exchange (Zahoor & Gerged, 2021). However, overreliance on these
relationships may reduce overall performance efficiency (Wu et al., 2023).

Hypothesis 1: Green relational capital has a positive effect on sustainable

performance.

Green innovation has been recognized as a mechanism to reduce environmental costs,
enhance competitiveness, and improve firm sustainability (Eisenhardt & Martin, 2000;
Przychodzen & Przychodzen, 2015). Empirical evidence confirms its positive impact on
sustainable performance (Dangelico & Pontrandolfo, 2015;Huang & Li, 2017;Husnaini &
Tjahjadi, 2021).

Hypothesis 2: Green innovation has a positive effect on sustainable performance.

All the above-mentioned hypotheses and the main supporting literature are combined in
the table below (Table 1), as a basis for advancing the following conceptual model
(Figure 1).

Sustainable
Performance

Green
Innovation

Figure 1. Structural Research Model and Hypotheses.
Source: Processed Data (2025)

METHODS

This study aims to implement the concept of a green economy in women-led MSMEs
operating in the tourism sector, focusing on how green innovation and entrepreneurial
orientation mediate the relationship between green relational capital and sustainable
performance. The framework is grounded in Resource-Based Theory (RBT) (see Figure

1).
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A quantitative approach with explanatory research design was employed. The population
consisted of 193 women-led MSMEs located around several natural tourism sites in East
Java Province, Indonesia, namely ljen Crater, Mount Bromo, Mount Kawi, Mount Kelud,
and Lake Sarangan. A saturated sampling technique was applied, meaning the entire
population was included as the research sample.

Survey items were measured using a five-point Likert scale. Green relational capital was
measured through three indicators and six items adapted from (Mohd et al.,
2019);(Delgado-Verde et al., 2014);(Cohen & Kaimenakis, 2007). Green innovation was
assessed through three indicators and six items based on (Yusliza et al., 2020);(H. Liu &
Lyu, 2022). Sustainable performance was measured with three indicators and six items
from (Rauch et al., 2009);(Wiklund & Shepherd, 2003);(Guzman et al., 2017);(Ratnawati
et al., 2024).

The data were analyzed using SmartPLS 4.0 to validate both the measurement and
structural models. Analyses included convergent and discriminant validity, regression
analysis (R-squared values), effect size (f-squared), predictive relevance (Q-square), and
direct association testing using bootstrapping (Parmar et al., 2014). Convergent validity
was tested through factor loadings, Cronbach’s alpha, and composite reliability.

RESULTS

Measurement Model (Outer Model)
The outer model assesses the validity and reliability of constructs. Convergent validity,
discriminant validity, and composite reliability were applied as criteria.

Validity Model

Customer relations

Relationship with
suppliers

izl G it e Green Relational Capital

partners 0.424 Sustainable Performance Ernvironmental

Sustainability
/0.?9? coniat
0. . ocal
0.838 Sustainability

0.840
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Economic

Green product 0.429 Sustainability

innowvation

0.8332

Green process

- - -4 0.834—
innowvation

0783
i

Green marketing
innowvation

Green Innovation

Figure 2. Outer Model Testing (Measurement Model)
Source: Processed Data (2025)

The study of green relational capital, green innovation, and sustainable performance
variable indicators based on factor loading values is presented in Table 1. Factor loading
analysis (Table 1) shows that all indicators exceeded the threshold value of 0.7,
confirming their validity. Thus, customer relations, supplier relations, and partner relations
effectively represent green relational capital; green product, process, and marketing
innovation represent green innovation; and environmental, social, and economic
sustainability represent sustainable performance.
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Table 1. Factor Loading of Research Indicators

Gre_en Green Sustainable
~elEenE Innovation Performance
Capital
Customer relations 0.737
Relationship with suppliers 0.785
Relationship with partners 0.838
Green product innovation 0.833
Green process innovation 0.834
Green marketing innovation 0.783
Environmental Sustainability 0.797
Social Sustainability 0.836
Economic Sustainability 0.840

Source: Processed Data (2025)

Average Variance Extracted (AVE)
The Average Variance Extracted (AVE) is the value used in convergent validity testing
because it is obtained from convergent validity results. AVE results can be seen in Table
2 below:

Table 2. Average Variance Extracted Results

Construct Average Variance Extracted (AVE)
Green Relational Capital 0.621
Green Innovation 0.667
Sustainable Performance 0.680

Source: Processed Data (2025)

Table 2 shows that all constructs have an AVE value above 0.5, this result indicates that
the convergent validity test is fulfilled.

Composite Reliability

To ensure there are no measurement-related issues, the final step in evaluating the outer
model is to test the model's unidimensionality. This unidimensionality test is conducted
using composite reliability and Cronbach's alpha. For both indicators, the cut-off value is
0.7. Table 3 shows that all constructs have composite reliability values above 0.7.
Therefore, no unidimensionality problems were found.

Table 3. Composite Reliability Results

Construct Composite reliability
Green Relational Capital 0.723
Green Innovation 0.761
Sustainable Performance 0.766

Source: Processed Data (2025)

Structural Model (Inner Model)

The structural model or inner model testing is evaluated by looking at the R2 value of the
latent variables using the Geisser Q-square test, then looking at the magnitude of the
structural path coefficient. The stability of the estimates of the structural path coefficients
is evaluated using a t-statistic test obtained from the bootstrapping procedure. The inner
model testing can be seen from the R-square value of the equation between the latent
variables. The results of the R-square calculation can be seen in Table 4.

Based on the calculation results in Table 4, the total coefficient of determination (Q2) was
used to test the model's suitability. Q-square measures how well the observed values
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generated by the model and its parameter estimates fit. To determine the Q-square
value, the followina formula is used:

Q?=1-(1—R,?) M

The Q-square calculation using the R-square data from the three models above can be
done as follow that Q2 = 0.39. Based on the Q-square (Q2) calculation, the Q-square
value obtained was 0.392, meaning that the research model can explain 39.2% of the
contribution of Green Relational Capital and Green Innovation to Sustainable
Performance of 39.2%.

Table 4 Results of R-Square Calculation

Construct R-Square

Sustainable Performance 0.626

Source: Processed Data (2025)

Hypothesis Testing

Results from the regression analysis are shown in Table 5. Table 5 explains that green
relational capital has an influence on sustainable performance with a coefficient value of
42.4%, meaning that an increase in green relational capital is followed by an increase in
sustainable performance of 42.4%. The green innovation variable has an influence on
sustainable performance with a coefficient value of 42.9%, meaning that an increase in
green innovation is followed by an increase in sustainable performance of 42.9%.

Table 5. Results of Regression Weight Analysis

L. T P
Koefisien o
statistics  values
Green Relational Capital -> Sustainable Performance 0.424 5.480 0.000
Green Innovation -> Sustainable Performance 0.429 5.432 0.000

Source: Processed Data (2025)

Discussion

Green relational capital and sustainable performance.

Green relational capital represents an organization’s external relationships with
stakeholders in environmental contexts, including eco-friendly suppliers, environmentally
conscious customers, government agencies, and green communities (Chen, 2008).
Strong external ties rooted in sustainability foster trust and collaboration, enabling firms to
access resources and environmental innovations that enhance sustainable performance
(D. Liu et al., 2022).

Based on the analysis results, it is proven that green relational capital has an influence on
sustainable performance. This result can be explained that female MSMEs in tourist
areas who are able to implement green relational capital which is manifested in
Relationships with partners, such as business partners helping to improve skills in
environmentally friendly production processes and providing easy access to marketing of
environmentally friendly products contribute to sustainable performance which is
manifested in Economic Sustainability, such as increased profitability in business
activities and the ability to carry out sales promotions.

This study confirms that women-led MSMEs in tourism areas benefit from green relational
capital through improved partnerships, enhanced marketing access, and eco-friendly
production support. These practices strengthen economic sustainability by improving
profitability and sales promotion capacity. The findings align with prior studies (Haddad et
al., 2024; Yong et al., 2019; Alkaf et al., 2023;Vale et al., 2022;).
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Green innovation and sustainable performance.

Green innovation emphasizes resource efficiency, environmental impact reduction, and
eco-value creation (Chen et al.,, 2006). By adopting cleaner production processes,
MSMEs reduce emissions and waste while improving environmental performance (Kraus
et al.,, 2020). Green innovation also enhances economic performance by lowering
production costs, expanding green market opportunities, and differentiating products (Xie
et al., 2019). Socially, it improves legitimacy, customer satisfaction, and relationships with
regulators (Zhang et al., 2018).

Based on the analysis results, it is proven that green innovation has an impact on
sustainable performance. This result can be explained that female MSMEs in tourist
areas who are able to implement green innovation manifested in green process
innovation such as product manufacturing processes, MSMEs reducing the use of
emissions and waste and MSMEs recycling waste before disposal contribute to
sustainable performance manifested in Economic Sustainability, such as increased
profitability in business activities and the ability to carry out sales promotions.

This study shows that green process innovation, such as waste reduction and recycling,
significantly strengthens MSMEs’ economic sustainability. The results support previous
findings that green innovation is a vital mechanism for achieving competitive advantage
and sustainable performance (Chiou et al., 2011; Triguero et al., 2013; Dangelico &

Pontrandolfo, 2015; Huang & Li, 2017;Husnaini & Tjahjadi, 2021).

CONCLUSION

This study demonstrates that both green relational capital and green innovation
significantly influence sustainable performance, offering empirical support for Resource-
Based Theory. According to RBT, firms that possess valuable and rare resources can
achieve superior competitive advantages (J. B. Barney et al., 2011). The extension of
RBT into dynamic capabilities explains how MSMEs can leverage resources into
capabilities that drive innovative, eco-friendly practices, ensuring long-term
competitiveness (Eisenhardt & Martin, 2000). For practical implications, women-led
MSMEs should actively strengthen green relational capital by building relationships with
eco-friendly suppliers, environmental communities, and sustainability-conscious
consumers. Strong networks will facilitate access to information, sustainable raw
materials, and new market opportunities. MSMEs are also encouraged to integrate green
innovation in their operations—such as producing eco-friendly goods, minimizing plastic
use, sourcing sustainable local materials, and applying energy-efficient production
processes. These practices not only boost competitiveness but also enhance business
reputation among environmentally aware consumers.

Government agencies, particularly MSME support offices, should provide training and
mentoring programs focused on green innovation and sustainable networking strategies.
Business incubation initiatives should prioritize the development of eco-friendly products,
access to green financing, and eco-label certification to reinforce sustainability in women-
led MSMEs.

REFERENCES

Ahmed, R. R., Akbar, W., Aijaz, M., Channar, Z. A., Ahmed, F., & Parmar, V. (2023). The
role of green innovation on environmental and organizational performance:
Moderation of human resource practices and management commitment. Heliyon,
9(1), e12679. https://doi.org/10.1016/j.heliyon.2022.e12679

Alkaf, A. R., Priatna, D. K., Yusliza, M. Y., Farooq, K., Khan, A., & Rastogi, M. (2023).
Green Intellectual Capital and Sustainability: the Moderating Role of Top

International Conference of Islamic Economics and Business 11th 2025 | 201



ICENIES

INTERNATIONAL CONFERENCE OF

Rokhman et al.: Implementation of Sustainable Performance... 1 ISLAMIC ECONGHNCS  BUSINESS

Management Support. Polish Journal of Management Studies, 28(1), 25-42.
https://doi.org/10.17512/pjms.2023.28.1.02

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. In Journal of
Management (Vol. 17, Issue 1, pp. 99-120).
https://doi.org/10.1177/014920639101700108

Barney, J. B., Ketchen, D. J., & Wright, M. (2011). The future of resource-based theory:
Revitalization or decline? Journal of Management, 37(5), 1299-1315.
https://doi.org/10.1177/0149206310391805

Bhatti, S. M., Zia ul Haq, M., Kanwal, S., & Makhbul, Z. K. M. (2024). Impact of green
intellectual capital, green organizational culture, and frugal innovation on
sustainable business model innovation: Dataset of manufacturing firms in Pakistan.
Data in Brief, 54, 110419. https://doi.org/10.1016/j.dib.2024.110419

Candy, Jesslyn, & Haryanto, H. (2024). Hubungan Antara Corporate Governance Dan
Green Innovation: Studi Terhadap Kinerja Perusahaan Manufaktur. Equilibrium,
13(2), 292-305.

Chen, Y. S. (2008). The positive effect of green intellectual capital on competitive
advantages of firms. Journal of Business Ethics, 77(3), 271-286.
https://doi.org/10.1007/s10551-006-9349-1

Chen, Y. S, Lai, S. B.,, & Wen, C. T. (2006). The influence of green innovation
performance on corporate advantage in Taiwan. Journal of Business Ethics, 67(4),
331-339. https://doi.org/10.1007/s10551-006-9025-5

Cohen, S., & Kaimenakis, N. (2007). Intellectual capital and corporate performance in
knowledge-intensive =~ SMEs.  Learning  Organization, 14(3), 241-262.
https://doi.org/10.1108/09696470710739417

Croes, R., Ridderstaat, J., Bak, M., & Zientara, P. (2021). Tourism specialization,
economic growth, human development and transition economies: The case of
Poland. Tourism Management, 82(May 2020).
https://doi.org/10.1016/j.tourman.2020.104181

Dangelico, R. M., & Pontrandolfo, P. (2015). Being “Green and Competitive”: The Impact
of Environmental Actions and Collaborations on Firm Performance. Business
Strategy and the Environment, 24(6), 413-430. https://doi.org/10.1002/bse.1828

Delgado-Verde, M., Amores-Salvadd, J., Martin-de Castro, G., & Emilio Navas-Lo6pez, J.
(2014). Erratum: Green intellectual capital and environmental product innovation:
the mediating role of green social capital. Knowledge Management Research &
Practice, 12(3), 350-350. https://doi.org/10.1057/kmrp.2014.8

Eisenhardt, K. M., & Martin, J. A. (2000). Dynamic capabilities: What are they? Strategic
Management Journal, 21(10-11), 1105-1121. https://doi.org/10.1002/1097-
0266(200010/11)21:10/11<1105::AID-SMJ133>3.0.CO;2-E

Firmansyah, A., Qadri, R. A., Permatasari, P., Andriani, A. F., Elvira, S. F., & Maratno.
(2024). Green Intellectual Capital and Corporate Environmental Performance: Does
Environmental Management Accounting Matter? Journal of Accounting Research,
Organization, and Economics, 7(3), 297-313.
https://doi.org/10.3390/admsci14120311

Garcia-Aquino, M. de los A., Lagunes-Hernandez, A. del R., & Garcia-Santillan, A.
(2024). The Role of Housewives in the Management of Household Finances. TEM
Journal, 13(3), 2012—2024. https://doi.org/10.18421/tem133-29

Guzman, G. M., Serna, M. del C. M., & Castro, Pinzén, S. Y. (2017). Entrepreneurial
Orientation and Growth in Mexican Small Business. Journal of Management and
Sustainability, 7(1), 94. https://doi.org/10.5539/jms.v7n1p94

Haddad, A., Hagain, F., Lefilef, A., Roucham, B., & Alkhalaf, M. A. (2024). Green
Intellectual Capital: A Multidimensional Approach to Sustainable Performance
Waste Recycling Management in Algeria. Futurity Economicsé&Law, 4(3), 99-117.
https://doi.org/10.57125/fel.2024.09.25.07

Huang, J. W., & Li, Y. H. (2017). Green Innovation and Performance: The View of
Organizational Capability and Social Reciprocity. Journal of Business Ethics,
145(2), 309—-324. https://doi.org/10.1007/s10551-015-2903-y

Hunafah, D. R., & Rachmawati, S. (2023). Pengaruh Modal Manusia Hijau, Modal

International Conference of Islamic Economics and Business 11th 2025 | 202



ICONIES

INTERMATIONAL CONFERENCE OF

Rokhman et al.: Implementation of Sustainable Performance... 1 ISLANIC ECONGHICS & BUSINESS

Struktural Hijau, Modal Relasional Hijau Terhadap Kinerja Perusahaan Dengan
Keunggulan Kompetitif Hijau Sebagai Variabel Moderasi. Jurnal Ekonomi Trisakti,
3(2), 3405-3414. https://doi.org/10.25105/jet.v3i2.18137

Husnaini, W., & Tjahjadi, B. (2021). Quality management, green innovation and firm
value: Evidence from indonesia. International Journal of Energy Economics and
Policy, 11(1), 255-262. https://doi.org/10.32479/ijeep.10282

Jahanshahi, A. A., Pitamber, B. K., & Nawaser, K. (2010). Issues and challenges for
women entrepreneurs in global scene, with special reference to India. Australian
Journal of Basic and Applied Sciences, 4(9), 4347-4356.

Khan, R. U., Salamzadeh, Y., Shah, S. Z. A., & Hussain, M. (2021). Factors affecting
women entrepreneurs’ success: a study of small- and medium-sized enterprises in
emerging market of Pakistan. Journal of Innovation and Entrepreneurship, 10(1).
https://doi.org/10.1186/s13731-021-00145-9

Liu, D., Yu, X,, Huang, M., Yang, S, Isa, S. M., & Hu, M. (2022). The Effects of Green
Intellectual Capital on Green Innovation: A Green Supply Chain Integration
Perspective. Frontiers in Psychology, 13(June), 1-14.
https://doi.org/10.3389/fpsyg.2022.830716

Liu, H., & Lyu, C. (2022). Can ESG Ratings Stimulate Corporate Green Innovation?
Evidence from China. Sustainability (Switzerland), 14(19).
https://doi.org/10.3390/su141912516

Maimuna, Y., Limbong, D., Pracita, & Sriayu. (2022). Meningkatkan Keterlibatan
Perempuan Dalam Pengembangan UMKM Berbasis Pengetahuan Khas
Perempuan Kota Kendari. Jurnal Ekonomi, 27(3), 399-416.
https://doi.org/10.24912/je.v27i3.1114

Makhija, M. (2003). Comparing the resource-based and market-based views of the firm:
Empirical evidence from Czech privatization. Strategic Management Journal, 24(5),
433-451. https://doi.org/10.1002/smj.304

Mihalic, T. (2016). Sustainable-responsible tourism discourse - Towards “responsustable”
tourism. Journal  of  Cleaner  Production, 111(August), 461-470.
https://doi.org/10.1016/j.jclepro.2014.12.062

Mohd, T. A. M. T., Yunus, R. M., Hairi, F., Hairi, N. N., & Choo, W. Y. (2019). Social
support and depression among community dwelling older adults in Asia: A
systematic review. BMJ Open, 9(7). https://doi.org/10.1136/bmjopen-2018-026667

Naciti, V. (2019). Corporate governance and board of directors: The effect of a board
composition on firm sustainability performance. Journal of Cleaner Production, 237,
117727. https://doi.org/10.1016/j.jclepro.2019.117727

Parmar, P., Rathod, G. B., Rathod, S., & Goyal, R. (2014). Original Research Article
Study of knowledge , attitude and practice of general population of Gandhinagar
towards hypertension. International Journal of Current Microbiology and Applied
Sciences, 3(8), 680—685.

Ratnawati, R., Rokhman, M. T. N., Agus, A., & Ningsih, T. (2024). Confirmatory Analysis
as a Tool for Forming Financial Inclusion , Financial Well-being , and Business
Sustainability of MSMEs in the East Java Handicraft Export Sector (Issue Bistic).
Atlantis Press International BV. https://doi.org/10.2991/978-94-6463-576-8

Rauch, A., Wiklund, J., Lumpkin, G. T., & Frese, M. (2009). Entrepreneurial orientation
and business performance: An assessment of past research and suggestions for
the future. Entrepreneurship: Theory and Practice, 33(3), 761-787.
https://doi.org/10.1111/j.1540-6520.2009.00308.x

Singh, S. K., Giudice, M. Del, Chierici, R., & Graziano, D. (2020). Green innovation and
environmental performance: The role of green transformational leadership and
green human resource management. Technological Forecasting and Social
Change, 150(October 2019), 119762.
https://doi.org/10.1016/j.techfore.2019.119762

Vale, J., Miranda, R., Azevedo, G., & Tavares, M. C. (2022). The Impact of Sustainable
Intellectual Capital on Sustainable Performance: A Case Study. Sustainability
(Switzerland), 14(8), 1-17. https://doi.org/10.3390/su14084382

Wiklund, J., & Shepherd, D. (2003). Knowledge-based resources, entrepreneurial

International Conference of Islamic Economics and Business 11th 2025 | 203



ICENIES

INTERNATIONAL CONFERENCE OF

Rokhman et al.: Implementation of Sustainable Performance... 1 ISLAMIC ECONGHNCS  BUSINESS

orientation, and the performance of small and medium-sized businesses. Strategic
Management Journal, 24(13), 1307-1314. https://doi.org/10.1002/sm;.360

Wu, R., Zhang, J., Yu, Y., Jasimuddin, S. M., & Zhang, J. Z. (2023). The Impact of Value
Cocreation on CSR Innovation and Economic Performance. Sustainability
(Switzerland), 15(5), 1-22. https://doi.org/10.3390/su15054008

Yong, J. Y., Yusliza, M. Y., Ramayah, T., & Fawehinmi, O. (2019). Nexus between green
intellectual capital and green human resource management. Journal of Cleaner
Production, 215, 364—374. https://doi.org/10.1016/j.jclepro.2018.12.306

Yusliza, M. Y., Yong, J. Y., Tanveer, M. |., Ramayah, T., Noor Faezah, J., & Muhammad,
Z. (2020). A structural model of the impact of green intellectual capital on
sustainable performance. Journal of Cleaner Production, 249, 119334,
https://doi.org/10.1016/j.jclepro.2019.119334

Zahoor, N., & Gerged, A. M. (2021). Relational capital, environmental knowledge
integration, and environmental performance of small and medium enterprises in
emerging markets. Business Strategy and the Environment, 30(8), 3789-3803.
https://doi.org/10.1002/bse.2840

Zalfa, A. N., & Novita, N. (2023). Green Intellectual Capital Terhadap Sustainable
Performance. Jurnal Keuangan Dan Perbankan, 18(1), 25,
https://doi.org/10.35384/jkp.v18i1.329

International Conference of Islamic Economics and Business 11th 2025 | 204



